
JANUARY 2009

FEBRUARY 2009

MARCH 2009

• 10 Orientation
• 30 Administration & Leadership 

Challenge

• 31 Scanning the Environment

• 9 Leadership Challenge

• 10 Leadership Challenge
• 11 Leadership Challenge

• 12 Leadership Challenge
• 13 Leadership Challenge

• 20 External Economics
• 21 External Economics

• 6 Developing Strategies

• 7 Developing Strategies
• 20 Cost Management

• 21 Cost Management
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APRIL 2009

MAY 2009

JUNE 2009

• 3 Cost Management
• 4 Competition and Pricing

• 17 Competition and Pricing
• 18 Executive Balance

• 1 Attracting and Developing Talent

• 2 Attracting and Developing Talent
• 15 Attracting and Developing Talent

• 16 Attracting and Developing Talent
• 29 Acquiring Capital

• 30 Acquiring Capital

• 12 Acquiring Capital
• 13 Acquiring Capital

• 26 Negotiations
• 27 Communication - Writing
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JULY 2009

AUGUST 2009

SEPTEMBER 2009

• 10 Communication - Presentations
• 11 Communication - Media

• 24 Dealing with Problem People
• 25 Dealing with Problem People

• 14 Finance

• 15 Finance
• 28 Team Building

• 29 Team building

• 11 Customer Satisfaction
• 12 Customer Satisfaction

• 25 Customer Satisfaction
• 26 Customer Satisfaction
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OCTOBER 2009

NOVEMBER 2009

DECEMBER 2009

• 9 Customer Satisfaction
• 10 Customer Satisfaction

• 23 Developing Strategy
• 24 Developing Strategy

• 6 Building Employee Commitment

• 7 Building Employee Commitment
• 20 Building Employee Commitment

• 21 Building Employee Commitment

• 4 Managing Technology
• 5 Managing Technology

• 18 Managing Technology
• 19 Role of the Web
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JANUARY 2010

FEBRUARY 2010

MARCH 2010

• 8 Performance Measurement and 
Control

• 9 Performance Measurement and 
Control

• 22 Performance Measurement and 
Control

• 23 Performance Measurement and 
Control

• 5 Leading Successful Change

• 6 Leading Successful Change
• 12 Leading Successful Change

• 13 Strategic Positioning
• 25 Global Issues

• 26 Global Issues
• 27 Global Issues

• 9-19 International Trip

M A R C H

F E B R U A R Y

J A N U A R Y

Foster College of
Business Administration

YEARLY PLANNER’09-’10E M B A

S M T W T F S

1 2

3 4 5 6 7 8 9

10 11 12 13 14 15 16

17 18 19 20 21 22 23

24 25 26 27 28 29 30

31

S M T W T F S

1 2 3 4 5 6

7 8 9 10 11 12 13

14 15 16 17 18 19 20

21 22 23 24 25 26 27

28 29 30 31

S M T W T F S

1 2 3 4 5 6

7 8 9 10 11 12 13

14 15 16 17 18 19 20

21 22 23 24 25 26 27

28



APRIL 2010

MAY 2010

• 9 Trip & Class Debrief
• 10 Strategic Positioning

• 23 Strategic Positioning
• 24 Strategic Positioning

• 8 Comprehensive Projects/
Presentations

• 8 Class Dinner
• 15 Commencement
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